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As consumers become increasingly conscious of environmental 
issues, many brands are adopting sustainability as a core part of their 
marketing strategies. However, the rise of “greenwashing”—making 
misleading or exaggerated claims about environmental benefits—
has led to growing skepticism among consumers. To support 
credibility and trust, it is crucial for brands to ensure that their 
sustainability claims are transparent, authentic, and verifiable. 
  
This article explores how global and Indian brands are navigating the 
challenges of greenwashing and practicing ethical marketing. 



  
Global Examples 
  
1.             Patagonia – Commitment to Environmental Activism 

  
Patagonia is widely recognized for its genuine commitment to 
sustainability and environmental activism. The company backs up its 
environmental claims with transparent reporting, ethical sourcing, 
and initiatives like the Worn Wear program, which promotes the 
repair and reuse of outdoor gear. 
  
            •          Web Reference: www.patagonia.com/environmental-
responsibility 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=l42OjS2paNQ 
  
 2.        Unilever – Sustainable Living Plan 
  
Unilever’s Sustainable Living Plan aims to decouple growth from 
environmental impact, focusing on sustainable sourcing, waste 
reduction, and health initiatives. The company publishes detailed 
progress reports, ensuring transparency in its sustainability efforts. 
  
            •          Web Reference: www.unilever.com/sustainable-living 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=1cMdiMWF6Sg 
  
3.        IKEA – People & Planet Positive Strategy 
  
IKEA’s People & Planet Positive strategy emphasizes sustainable 
sourcing, energy efficiency, and waste reduction. The brand provides 
clear, verifiable information on its progress, avoiding vague claims 
and ensuring consumer trust. 
  
            •          Web Reference: www.ikea.com/sustainability 
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            •          YouTube Reference: 
www.youtube.com/watch?v=O5Pi4IUyWks 
  
            
4.        Ben & Jerry’s – Social and Environmental Mission 
  
Ben & Jerry’s integrates its social and environmental mission into 
every aspect of its business, from sourcing Fairtrade ingredients to 
supporting climate justice. The company’s transparency in these 
areas helps avoid greenwashing accusations. 
  
            •          Web Reference: www.benjerry.com/values 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=4fwERLwpomI 
  
5.        The Body Shop – Commitment to Ethical Beauty 
  
The Body Shop has long been a pioneer in ethical beauty, with 
campaigns against animal testing and a focus on sustainable 
sourcing. The brand’s transparency about its supply chain and 
ingredient sourcing reinforces its ethical positioning. 
  
            •          Web Reference: www.thebodyshop.com/commitments 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=HKQBdFLbVjo 
  
6.        Levi Strauss & Co. – Water<Less™ Initiative 
  
Levi’s “Water Less™ initiative focuses on reducing water usage in 
denim production. The company openly shares its water reduction 
methods and results, ensuring that its sustainability claims are 
backed by verifiable data. 
  
            •          Web Reference: www.levi.com/sustainability 
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            •          YouTube Reference: 
www.youtube.com/watch?v=cLZAcVEcc7I 
  
7.        Tesla – Transparent Sustainability Reporting 
  
Tesla is transparent about its sustainability efforts, particularly in 
reducing the carbon footprint of transportation through electric 
vehicles. The company’s sustainability reports provide detailed data 
on energy usage and environmental impact. 
  
            •          Web Reference: www.tesla.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=wlD3FXJpjGI 
  
  
8.        H&M – Conscious Collection and Sustainability Commitments 
  
H&M’s Conscious Collection aims to offer more sustainable fashion 
options. The company provides information on the materials used 
and the environmental impact of its products, though it has faced 
criticism and works to continuously improve transparency. 
  
            •          Web Reference: www.hm.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=9nCJSpCMaAY 
  
9.        L’Oréal – Sustainable Development Program 
  
L’Oréal’s Sustainable Development Program focuses on reducing 
environmental impact through sustainable sourcing and eco-friendly 
packaging. The brand ensures transparency by publishing annual 
progress reports on its goals. 
  
            •          Web Reference: www.loreal.com/sustainability 
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            •          YouTube Reference: 
www.youtube.com/watch?v=JjkC0Qfbe0w 
  
10.      Nestlé – Responsible Sourcing Program 
  
Nestlé’s Responsible Sourcing Program ensures that the ingredients 
used in its products are sustainably sourced. The company provides 
detailed reports on the environmental and social impact of its 
sourcing practices. 
  
            •          Web Reference: www.nestle.com/responsible-sourcing 
  
            •          YouTube Reference: www.youtube.com/watch?v=g-
x6OOrfwqU 
  
11.      Nike – Move to Zero Campaign 
  
Nike’s Move to Zero campaign is aimed at reducing the company’s 
carbon footprint and waste through sustainable design and 
manufacturing. Nike backs its claims with clear data and transparent 
communication about its progress. 
  
            •          Web Reference: www.nike.com/move-to-zero 
  
            •          YouTube 
Reference:   www.youtube.com/watch?v=mhaMloMIh1g 
  
12.      Starbucks – Commitment to Ethical Sourcing 
  
Starbucks emphasizes ethical sourcing, particularly in its coffee 
supply chain. The company’s Coffee and Farmer Equity (C.A.F.E.) 
Practices provide guidelines for sustainability and ethical treatment 
of workers, with transparent reporting to back up claims. 
  
            •          Web Reference: www.starbucks.com/responsibility 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=3OliWagzldk 
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13.      Adidas – Parley for the Oceans Partnership 
  
Adidas has partnered with Parley for the Oceans to create products 
made from recycled ocean plastic. The brand clearly communicates 
the environmental benefits of these products, ensuring that its 
sustainability claims are transparent and credible. 
  
            •          Web Reference: www.adidas.com/parley 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=b3afpVd_03M 
  
  
  
14.      General Electric – Ecomagination Initiative 
  
GE’s Ecomagination initiative focuses on developing eco-friendly 
products and reducing environmental impact. The company provides 
detailed performance data to ensure that its sustainability claims are 
substantiated. 
  
            •          Web Reference: www.ge.com/ecomagination 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=EsqP8XI0qCo 
  
15.      Toyota – Environmental Challenge 2050 
  
Toyota’s Environmental Challenge 2050 sets ambitious goals for 
reducing the company’s environmental footprint. Toyota publishes 
detailed updates on its progress, ensuring that its sustainability 
claims are backed by credible data. 
  
            •          Web Reference: www.toyota.com/environmental-
challenge 
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            •          YouTube Reference: 
www.youtube.com/watch?v=Wcx_4l6RDzY 
  
  
Indian Examples 
  
1.             Tata Group – Commitment to Sustainability 

  
Tata Group has integrated sustainability into its core business 
strategy, focusing on sustainable sourcing, energy efficiency, and 
social responsibility. The company provides transparent reports on 
its sustainability efforts across various industries. 
  
            •          Web Reference: www.tata.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=Vfe49DJe-xU 
  
  
  
2.        ITC – Sustainability and Triple Bottom Line 
  
ITC emphasizes the triple bottom line of economic, environmental, 
and social performance. The company’s detailed sustainability 
reports provide transparency about its initiatives in areas such as 
afforestation, water conservation, and waste management. 
  
            •          Web Reference: www.itcportal.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=Q7QZKnfu2Ls 
  
3.        Hindustan Unilever – Water Conservation Initiatives 
  
Hindustan Unilever (HUL) focuses on water conservation as part of 
its sustainability efforts. The company’s transparency in reporting 
the impact of its initiatives helps to avoid accusations of 
greenwashing. 
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            •          Web Reference: www.hul.co.in/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=lwD2wJzU99o 
  
  
4.        Godrej – Good & Green Initiative 
  
Godrej’s Good & Green initiative focuses on sustainable development, 
including energy efficiency and waste reduction. The company 
provides clear data and reports on the progress of its sustainability 
goals. 
  
            •          Web Reference: www.godrej.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=_OvRguMOpKk 
  
5.        Mahindra & Mahindra – Rise for Good 
  
Mahindra & Mahindra’s Rise for Good campaign is centered on 
promoting sustainable practices and corporate social responsibility. 
The company’s transparency in communicating its environmental 
initiatives ensures credibility. 
  
            •          Web Reference: www.mahindra.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=ZLlC7iqwzsc 
  
6.        Wipro – Ecological Sustainability 
  
Wipro has integrated ecological sustainability into its business 
model, focusing on energy efficiency, water management, and waste 
reduction. The company’s sustainability reports are comprehensive 
and transparent. 
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            •          Web Reference: www.wipro.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=12FZW26TWVQ 
  
7.        Infosys – Carbon Neutrality Goals 
  
Infosys has set ambitious goals to become carbon neutral, focusing 
on renewable energy and sustainable operations. The company 
provides detailed updates on its progress, ensuring transparency in 
its sustainability claims. 
  
            •          Web Reference: www.infosys.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=Cb7cRDEcFUk 
  
  
8.        Marico – Sustainable Sourcing Practices 
  
Marico focuses on sustainable sourcing and ethical practices in its 
supply chain. The company’s clear communication about its 
sustainability initiatives helps to build consumer trust and avoid 
greenwashing. 
  
            •          Web Reference: www.marico.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=FSScF7ihtRk 
  
9.        Asian Paints – Green Initiatives 
  
Asian Paints has launched several green initiatives, including water 
conservation, energy efficiency, and sustainable product 
development. The company provides transparent reports on its 
environmental impact and sustainability achievements. 
  
            •          Web Reference: www.asianpaints.com/sustainability 
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            •          YouTube Reference: 
www.youtube.com/watch?v=2XV0bcnBqs8 
  
10.      Dabur – Sustainable Development and Eco-Friendly 
Packaging 
  
Dabur has integrated sustainability into its business operations, with 
a focus on eco-friendly packaging and sustainable sourcing of raw 
materials. The company’s transparent communication of these 
efforts ensures that its claims are credible. 
  
            •          Web Reference: www.dabur.com/sustainability 
  
            •          YouTube Reference: 
www.youtube.com/watch?v=3AvV2PVbKoA 
  
  
Conclusion 
  
As consumers increasingly demand authenticity in sustainability 
claims, global and Indian brands must navigate the fine line between 
promoting their green initiatives and avoiding greenwashing. The 
examples provided in this article demonstrate that transparency, 
credible reporting, and consistent communication are essential for 
building trust with consumers and ensuring that sustainability 
efforts are recognized as genuine. 
  
By focusing on these elements, brands can effectively integrate 
ethical marketing into their global strategies, contributing not only 
to business success but also to broader environmental and social 
goals. 
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